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1. Describe the history and significance of travel and tourism and its effect on the global environment.
The history of travel and tourism can be drawn back from as far as the ancient times of the Empire Era. During these times, the privilege to travel for enjoyment and leisure was reserved for persons in high ranks, royals and those in the upper class. Travel and tourism has evolved as different factors of human development and the environment around evolved. Historically, people moved from one place to another; long even before the invention of the wheel for various reasons. Some people moved to satisfy their curiosity while others moved for their own pleasure. However, the point at which tourism was incorporated into travel is hard to determine. Tourism as an industry however began during the Empire Era; all the way from the Egyptians times, Greeks up to the end of the Roman Empire. 
The Empire Era
Egyptians (4850–715 B.C.) are remarkably the first civilization to integrate governmental activities at central areas. They mostly used the Nile River to travel to these places. Necessities such as food and accommodation began arising as people sought more exciting places to travel. The Greek Empire (900–200 B.C.) then introduced the use of money as a currency of exchange. They also encouraged the use of a common language as they travelled along the Mediterranean Sea.
 Places meant for governmental activities therefore became areas of recreation such as sports theatres. People were therefore served with food and drinks and accommodation to enjoy the sceneries and activities. The Roman Empire then promoted tourism for both wealthy people and the middleclass. Tourism was made easier with good roads between different tourist destinations. This is why to date; Greece is still one of the major tourist destinations in the world.
The Middle Age Era
This was between the 5th and the 14th centuries A.D. This was after the fall of the Roman Empire. The Roman Christian church began rallying crusades to unite people against the feuds that rose from the fall of the empire. Muslims however overthrew Christians and brought the crusades to an end. Merchants then began travelling the world. Marc Polo, for instance, being a merchant, his tours and travel around China and the Middle East encouraged tourism and trade. Tourism for experiences was further attributed by Cyriacus of Ancona. He is remarkable as the first recorded tourist. He moved along the Mediterranean sea to experience the Empire history.
Grand Tour Era
This was between 1613–1785. This was mostly motivated by travelers who had time and money to do so. They mostly travelled to Europe to seek experience in what was seen as a civilized world. This extended to the Industrial revolution which began in 1750. People began focusing on the changing their economic and social lives. Travel therefore also became a necessity out of business not just leisure.
Mobility Era
This was between (1800–1944) where people travelled to new and places they had already been to. This era was speared by the Great Britain introducing railroads. This made tourism transportation much easier and affordable. It was still in this Era that automobiles and air transports means were introduced. Automobiles induced a sense of individual freedom which millions of people embraced and therefore promoted tourism.
Modern Era
Massive tourism began in during this time. It is in this era that Industrialists like George Westinghouse thought that a vacation away from work would increase employees’ productivity. He therefore began granting employees annual breaks from work. People therefore embraced this culture and it immensely heightened in the 21st Century. In this Era, the end of the World War II also encouraged tourism as militants had been exposed to different placed in different parts of the world. They therefore wanted to share these experiences to their families back home and also bring them to these places. 
Jet travel having been introduced in 1950s also heightened tourism both domestically and internationally round the world.  This made tourism much more enjoyable and easy to travel to different places around the world. The broad internet access in the 21st Century has then opened boarders worldwide and people can travel and tour different places. It has also increased wealth and growth in mobility among people as countries such as China grow into tourist destinations as time goes by.
Significance of travel and tourism and its effect on global environment.
This industry has potentially rewarding benefits ranging from individually among tourists to countries and the entire world. It provides a work life balance aspect among individuals. Annual vacations off work gives individuals time to enjoy life outside the office explore adventure and experience different cultures round the world. Travel and tourism is the major source of revenue for most countries. Growth in various investments such as hotel businesses malls and tourist transport has also boomed globally for countries that are home to tourist destinations such as the United States and China. 
One of the most common effects travel and tourism has on the global environment is preservation of nature’s beauty. Tourist destination areas that are natural have been maintained consistently to ensure nature’s beauty is not lost. This also comes in handy with preserving the endangered and rare species. For instance, black rhinos were a species that most tourists desired and still desire to see when they visit Africa even if they are no longer an existing species. However, there are also negative effects that travel and tourism have on the global environment. Among them is interference with the natural habitat which is a major challenge. An activity such as poaching and pollution in lakes and oceans endangers world and marine life.
2. Describe the organization of the travel and tourism industry and how services are administered statewide, nationally and internationally.
Statewide
The state government has minimal delegation of power in travel and tourism. Its powers are limited within the boundaries if the state. It is responsible for overseeing general tourism administration at the state level by promoting the individual states and the attractions within. For instance, overseeing the selection of suitable brand specialists to market the state destinations.


Nationally
The travel and tourism administration at the national level is delegated the United States Travel and Tourism Advisory Board. This body works in hand with the Tourism Policy Council.  The Tourism Policy Council consists of thirty two members each of who represent companies and organizations within the travel and tourism sector. These members are appointed for the purpose of policy input to the Secretary of Commerce. The main purpose of the Tourism Policy Council is to ensure that the nation’s interests are taken in to consideration prior to federal decision ‐ making as far as tourism is concerned. This body is responsible for reviewing the Travel and Tourism Advisory Board recommendations and give tourism insights from the public sector.
Internationally
The National Travel and Tourism Office represents the State in international tourism forums. This body does so under the International Trade Administration of the United States Department of Commerce. The body oversees the progress of the  tourism industry of the United States of America. It is responsible for providing official statistics on the industry and works with the aim of achieving a competitive position for the United States in the global tourism industry.
3. Describe the components of the travel and tourism system.
i. Tourism Marketing
This forms a basis of communicating and promoting the system which comprises of tourist destinations and the department sectors in the industry. Tourism marketing is enabled through organizations that have been put in place to promote and create awareness about the tourist destination. Advertizing is also a form of tourism marketing.
ii. Tourist carriers.
These include tourist vans, ships or airlines to and from the tourist destination.
iii. Tourist accommodation
These is accommodation offered temporarily for the period that tourists will be visiting. This is accompanied with food, entertainment and room service. This could be a motel, hotel or apartments specifically built for tourists’ rental.
iv. Tourist attractions
These are mainly sights or activities that involve meant for entertainment within the tourists destination such as paintings and cultural dances. 
v. Tourism Regulation
These are the policies put in place by governments in host countries or international bodies that manage tourism to ensure a smooth running of the travel and tourism industry.
4. Describe the behavioral foundations, motivations and constraints affecting tourism behavior.
Behavioral foundations
These are the dynamic and cognitive basics that influence a tourist’s behavior towards the destination or the tour itself. This can be ego ‐ involvement. This is where a tourist perceives a certain destinations psychologically important to their self esteem. It also can be out of royalty when a tourist decides to visit a certain destination due to their high social status and rank. Another behavioral foundation is family influence. Some tourists visit some destinations because their fellow family members want them to do so for different reasons.
Motivations
Tourist motivation is divided into two forms; intrinsic and extrinsic. Intrinsic motivation is the internal desire to visit a particular destination to satisfy themselves psychologically. These factors include a tourist’s personality, attitude and their individual perceptions of a particular destination. Extrinsic motivation is driven by external factors such as money, family influence and social status.

Constraints
Some of the major tourism constraints include:
i. Inadequate finances
This is one of the most common constraints. Tourists may desire to travel to a certain destination but unfortunately they cannot afford the expenses involved.
ii. Accessibility to the tourist destination
This could be influenced by the first constraint. There are way too many expenses involved in processing travel documents especially for international destinations.  Further, the issues aligned with visiting embassies seeking to be granted visas and ending up denied without being given reasons is also a limiting factor to tourism.
iii. Time limitations due to work  	
Some people are too busy to travel. They spend too much time at work and hardly have time to travel or the available free time is too limited and therefore travelling is never given a priority.
5. Describe the factors that influence the supply and demand of tourism opportunities.
Supply in tourism is a fusion that comprises of necessities that tourists require for a convenient stay at the destination area such as transport, food and drinks and accommodation. Supply factors that affect tourism opportunities include:
i. Economic factors. 
When the economy is booming travel and tour companies are able to stabilize business and ensure tourists have an experience that is up to their standards. 
ii. Environmental factors 
For instance, during rainy seasons, it is safer that tourists tour places prone to floods or landfalls on air rather than buses which could get swept away by floods.
iii. Geographical features.
Natural features on earth also affect supply in tourism opportunities. Some features such as mountains and rivers are likely to influence the mode of transport tourists will be provided with during their tour.
iv. Government policies are also a supply factor. These are the rules are policies set by governing bodies that control tourism in host countries.

Demand
Demand in tourism relates to the number of people travelling or wish to travel to a certain destination by tourist services away from their homes or work .Factors that affect demand for tourism opportunities can be classified into internal and external factors. Internal factors are those related to the tourist’s desire and needs. These include but are not limited to health, education and business. External factors on the other hand are those that relate to the surrounding of an individual. These factors include; availability of travel time, available disposable income or demographical changes such as age‐gaps.

